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Using Smart Insights in Supply 

Chain Performance Assurance.
 

 

One of the analytical capabilities for SAP Analytics Cloud is that for prediction.  
There are two main components within Analytics Cloud that do this - Smart Discovery 
and Smart Insights. 
 

The first, Smart Discovery is a feature that helps you find correlations within the data, 
explore and even simulate hidden relationships and structures.   
The second, Smart Insights uses Machine Learning to help you recognize the 
insights that actually matter.  
 

Let me show you what I mean.  
This is a demo that we’ve created to show you how you could use Analytics Cloud for 
supply chain management.  
 

This chart shows the number of back orders for European and American regions by 
product. Suppose that we would like to find out more about our back orders number 
such as for television sets in America. We can select the corresponding item directly 
in the chart and run the Smart Insights option. That’s the light bulb icon.   
Suppose we have the question what the top contributors are to back orders in 
America for TVs that are in the fast movers product group. Smart Insights can answer 
this for us immediately.   
 

Let’s take a closer look at its findings.   
When we look at the first chart, we can immediately spot the top contributing month. 
It is clearly August. If we now look at the next chart, we see that damaged products 
are the main reason for back orders. It would be reasonable to ask why so many 
products are damaged and then what we can do to prevent it.  
 

Let us continue with our main topic. The smart insights option is now active for 
variances and provides us with detailed information concerning the differences 
between back orders in Europe and back orders in America. Clicking the light bulb 
tool will show us key findings as before but this time only for the variance selected. I 
choose fridges again from the fast movers product group.   
 

The variance is shown as part of the chart. It helps us to spot the positive as well as 
the negative influencing factors. If we go through the first Smart Insight, we can say 
that the high-priority orders account for the greater number of back orders in 
America. In contrast, medium and not specified orders do not have a significant 
impact. With just a single glance of the data on the next chart, we see that one 
particular customer is driving this variance. It means that Media Marketplace has to 
wait longer for fulfilled orders then other customers do, such as Saturnus AG.  
The last, Smart Insights analysis shows us the lack of stock on hand drives the worst 
situation in the American market compared to that in Europe when it comes to 
fridges. Smart insights allowed us to quickly identify a developing sales problem in 
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America at an early stage which gives us time to do something about it before it 
becomes critical.  
 

Using this kind of prediction is a useful way to understand your customer’s needs well 
in advance. The better data and insights you have, the better decisions you can 
make. As we saw during our demo, Smart Insights always offers you an explanation 
and a clear understanding of your business data. This is really where the predictive 
elements of Analytics Cloud demonstrate their capabilities. 


