


Disclaimer

The information in this presentation is confidential and proprietary to SAP and may not be disclosed without the permission of SAP.

This presentation is not subject to your license agreement or any other service or subscription agreement with SAP. SAP has no obligation

to pursue any course of business outlined in this document or any related presentation, or to develop or release any functionality mentioned therein.
This document, or any related presentation and SAP’s strategy and possible future developments, products and or platforms directions and functionality
are all subject to change and may be changed by SAP at any time for any reason without notice. The information in this document is not a commitment,
promise or legal obligation to deliver any material, code, or functionality. This document is provided without a warranty of any kind, either express or
implied, including but not limited to, the implied warranties of merchantability, fitness for

a particular purpose, or non-infringement. This document is for informational purposes and may not be incorporated into a contract.

SAP assumes no responsibility for errors or omissions in this document, except if such damages were caused by SAP’s willful
misconduct or gross negligence.

All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ materially from expectations.
Readers are cautioned not to place undue reliance on these forward-looking statements, which speak only
as of their dates, and they should not be relied upon in making purchasing decisions.
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S p e a ke r Claudia Quilitz Jiirgen Bauer

Solution Architect Planning & Analytics, Head of BTP Customer Advisory,

Westernacher Consulting Analytics & Planning GERMANY
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Westernacher Analytics Team
Current focus areas

Learn how Westernacher can support you in taking the next step in Analytics

Supply Chain Financial Planning Sustainability
Dashboarding with SAC Analytics

Westernacher HEADCOUNT & PERSONNEL Westernacher
Westernacher




Our services |
Future Ready Enterprise

Learn how Westernacher can support you in taking the next step in Analytics

Service Duration Cost
1 SAP Analytics Cloud - Reporting Discovery workshop 2 hours Free of charge
2 SAP Analytics Cloud - Mobile applications workshop 2 hours Free of charge
3 SAP Analytics Cloud - Planning Discovery workshop 2 hours Free of charge
4 Business Case creation for SAP Analytics Cloud Planning 5 days € 8.000
5 SAP Lumira to SAP Analytics Cloud — Discovery workshop 4 hours Free of charge
5 g:gg(e)\:/srt;pply Chain live Reporting with SAP Analytics Cloud - 2 hours Free of charge
7 Carbon insights — CO2 Monitor on SAP Analytics Cloud reg d“;tsoor{l‘ﬁ{on € 70.000







SAP Analytics Cloud is continuously evolving

Unified story

Merge of analytic application and
stories into a single asset

Optimized experience

Automigration from optimized

Architecture and usability renovation experience to unified story

Technical foundation for unification . .
Foundation for functional

enhancements, for example,
boardroom integration, change
model . ..

This is the current state of planning and may be changed by SAP at any time.

What do you want to know?

“Lightweight viewer” — Controlled
release
Lightspeed access for story viewer
Focus on embedding scenarios

Foundation for composable BI
enhancements

395,123

DiBo integration in unified story

Creation of analytics journeys in stories in
SAP Analytics Cloud using presentation
mode

No compromises — 1 unified experience for
all analytics consumption
Just ask feature —
General availability
Conversational analytics
Live support for SAP Datasphere solution

Composable analytics

“Ability” to compose analytics experiences
everywhere with widgets and composites
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Evolution of SAP Analytics Cloud — Presentation Mode

! Company sz
Operating Profa Total Headcount

1,868 e 101,668

Total Revenue Leadership Trust In

7.112 81

& cales 2 Mark 2

OnPremise Forecast Total Customer

979 395,123

Cloud Bookings Forecast . " Renewal Rate

1,825
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a A File Edit Insert
@ 5 A C ) B = &= v : {} ® Vv

< W G Storiesl SAPrunsSAP Boardroom Video ~ 77 X Q Q9 A @ (1M

NN Company Overview Stock Details - New York Stoc... Customer Map + v

o 2 Company Overview

@

71
& Finance People
i) ,

® Operating Profit Total Headcount

Q2 | in mEUR (% YoY Growth) o ® ® Q2 | in FTE (% YoY Growth)

8 A

. 1,868 (+2%) ) 95,449 (+2,721)
o S

8 Total Revenue Leadership Trust Index
o Q2| in mEUR (% YoY Growth) . 2022 | NPS (% YoY Growth)
7,112 (+6%) = 161

e —ond
Sales & Marketing S\ Customer Success
S
Cloud Bookings FC Total Customers
. Q2 | in mEUR (% YoY Growth) Q2 | in # (% YoY Growth)
2,
o 1,825 (+32%) 391,321 (+8%)
Sustainability
Software Licenses FC ) Renewal Rate
Q2 | in MEUR (% YoY Growth) Net Emissions (CO2e) Women in Management Q2 (% YoY Growth)
979 (-11%) 91% (+1%)

24,361 (-13%)

Device: | Auto

29.5 (+16.1)
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Composable Analytics / Imagine SAC embedded in MS Office

Public

SharePoint

£ search this site

SAP Analytics Cloud

Home

Conversations

Documents

Notebook

Pages

Site contents

Recycle bin

Edit

+ New v &3 Send by email <J Promote 83 Page details A Immersive Reader

SAP ANALYTICS CLOUD

Financial Analysis

' Vishnuvardhan S

Gross Margin Analysis

The given visualization data represents a pie chart describing various
products. The products included are Athletic Shirts, Tennis Shoes,
Running Shoes, Cap, and Hat. Each product has a corresponding value
represented by 'y". The 'y* value for each product is as follows: Athletic
Shirts - 0.538, Tennis Shoes - 0.526, Running Shoes - 0.617, Cap - 0.511,
Hat - 0.569. These 'y' values could represent a percentage or proportion
related to the products, such as market share or sales volume, but the
exact meaning is not specified in the data.

E3 Analytics

Gross Margin % per Product

Athletic Shirts [l Tennis Shoes

18.93%

21.07%

Private group W Following & 1 member

Draft saved 8/28/2023  / Edit [0 Republish 7

Il Running Shores

19.93%

~—— 19.04%
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SharePoint L Search this site

SAP Analytics Cloud Private group W Following & 1 member

Home + New v 3 Sendbyemail ] Promote £ Page details A Immersive Reader  E& Analytics Draft saved 8/28/2023  / Edit (1) Republish 7

Conversations

Documents
SAP ANALYTICS CLOUD
Notebook
Financial Analysis
Pages
Site contents ‘ Vishnuvardhan S
Recycle bin

Edit

Gross Margin Analysis Gross Margin % per Product
Athletic Shirts [l Tennis Shoes Il Running Shores Cap [ Hat
The given visualization data represents a pie chart describing various 21.07% 19.93%

products. The products included are Athletic Shirts, Tennis Shoes,
Running Shoes, Cap, and Hat. Each product has a corresponding value
represented by 'y'. The 'y value for each product is as follows: Athletic
Shirts - 0.538, Tennis Shoes - 0.526, Running Shoes - 0.617, Cap - 0.511,
Hat - 0.569. These 'y’ values could represent a percentage or proportion
related to the products, such as market share or sales volume, but the

exact meaning is not specified in the data. 18.93% 19.04%

21.04%



Composable Analytics / Imagine SAC embedded in MS Outlook

1 Mail - Santebidanur Nagara

outlook.office365.com

Home View Message

Calibri

Favorites
Folders
& Inbox
Drafts
Sent Items
] Deleted I.. 355
3 Junk Email
Archive
7 Notes
RSS Subscript.
SAC Web
Sync Issues
Create new fol
In-Place Archive -...
Groups
New group
Discover groups

Manage groups
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Format text Options
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Focused  Other

Santebidanur Nagaraja, Pavan Kows.
Test 535PM
Show Widget / Open Story

ALD Automotive
Stay Tuned ! 316PM
Dear Patron, We would like to infor

Kraemer, Matthias
THANK YOU for making E. 245PM
Team, want to share the announcem.

Santebidanur Nagaraja, Pavan Kows.
Multiple 237PM
Show Widget <=> Open Story. Sho

Santebidanur Nagaraja, Pavan A
Multiple test 235PM
Show Widget <=> Open Story Sho

Santebidanur Nagaraja, Pavan Kows.
Please check 206 PM
Hey, Check out our performance rev.

Santebidanur Nagaraja, Pavan Kows.
Testing 203PM
Show Widget <=> Open Story

Santebidanur Nagaraja, Pavan Kows.
char test 200PM

ul <=> Open Story

Santebidanur Nagaraja, Pavan Kows.

From pavan.kowshik santebidanurnagaraja@sap.com
To

Ce

Have a look at this!

Hey,

| figured out something s wrong. Have a look at this

]

_ Personal Time

PExplore  sr MyWidgets O Recent

Widgets ~ Widget Panel

Attrition per Career Level, Hire Region
L]

Paste widget as image

Paste Embed Widget String

Add to favorites
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1m) o Mail - Santebidanur Nagaraja, X +
@) Bl outlook.office365.com
Home View Message Insert Format text Options
Favorites

Folders
> B3 Inbox 36

77 Drafts

N

@ 0 ¢

N

B> Sent ltems
Deleted I... 355
2 Junk Email
T Archive
7 Notes -
J RSS Subscript..
€0 sacweb
Sync Issues
Create new fol
In-Place Archive -...
Groups
New group
Discover groups

Manage groups

®

Focused Other =

Santebidanur Nagaraja, Pavan Kows...
Test 5:35 PM
Show Widget / Open Story

ALD Automotive
Stay Tuned ! 3:16 PM
Dear Patron, We would like to infor

Kraemer, Matthias
THANK YOU for making E...  245PM
Team, want to share the announcem.

Santebidanur Nagaraja, Pavan Kows...
Multiple 237PM
Show Widget <=> Open Story. Sho...

Santebidanur Nagaraja, Pavan ...
Multiple test 235PM
Show Widget <=> Open Story Sho...

Santebidanur Nagaraja, Pavan Kows...
Please check 206 PM
Hey, Check out our performance rev

Santebidanur Nagaraja, Pavan Kows...
Testing 2:03PM
Show Widget <=> Open Story

Santebidanur Nagaraja, Pavan Kows...
char test 2:00 PM
ul <=> Open Story

Santebidanur Nagaraja, Pavan Kows...
Test latest 1:53PM
Open Widget here <=> Open Story

From pavan.kowshik santebidanurnagaraja@sap.com

To

Cc

¥ |Calibri

v 12

Select an item to read

Discard

¢ (No subject

& (No subject)

N\

Q

Personal Ti
Now



Composable Analytics / We start with MS PowerPoint first

SAP Road Map Explorer Products Processes Industries My Road Maps ‘ Disclaimer & 0

Planned for Q2 2024 pisclaimer
Integration with Microsoft PowerPoint

Microsoft Office Integration

SAP Analytics Cloud

Overview

SAP Analytics Cloud, add-in for Microsoft PowerPoint enabling users to:

« Intuitively connect to an SAP Analytics Cloud tenant

« Readily find SAP Analytics Cloud stories and associated widgets
« Select a widget and filter its data, if necessary

« Add the widget to the slides

« Refresh the widget's data on demand

O Benefits ~ s3@® Capability View

« Intuitively add accurate and trusted data to your PowerPoint presentations, reusing your existing SAP Analytics Cloud widgets
« Refresh the data on demand, which is very useful for recurrent presentations that need data updates every week, month, quarter, and such

Legal Disclaimer: The information in this presentation is confidential and proprietary to SAP and may not be disclosed without the permission of SAP. Read more

https://roadmaps.sap.com/board?PRODUCT=67838200100800006884&range=CURRENT-LAST&qg=PowerPoint#Q1%202024;INNO=03013803B70B1EEEQCFD2EDD5BF3D9B0

Public


https://roadmaps.sap.com/board?PRODUCT=67838200100800006884&range=CURRENT-LAST&q=PowerPoint

What about

Generative Al
in SAP

Analytics Cloud?

Public






Data & Analytics Trends

g

Extend the reach
of Analytics

Analytics powered by
Artificial Intelligence




Traditional Machine Learning Generative Al
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| N
Generatlvp Al

We want to be the leading company for Business Al by 2025.



https://news.sap.com/2023/11/sap-teched-cto-juergen-mueller-generative-ai-development/

SAP Build
Code

GA Q1/2024

¥ g
t ’

A

SAP BTP
Developer’s
Guide

W e

[ GenAI EMBEDDED |

Enterprise Automation

SAP INTEGRATION SUITE

. GA NOW!

hgg Integration Cell

GA 12/2023

| SAP ANALYTICS CLOUD | SAP ANALYTICS CLOUD
** +
Just Ask

Lightweight Viewer

Joule
| SAP DATASPHERE
SAP Business
Technology
Platform Semantic Onboarding




Generative Al for analytics and planning
Statement of direction from SAP

SAP A Cloud SAP Ay ACloud
Convers\ Analytics Data An§ Jssistant Visual §

Conversational analytics Data analysis assistant Visual data discovery

The just ask feature is e 3 chatbot-like Businesspeople can also trig - ask feature in the
conversational user experience. Businesspeople can chat cont : < e ad-hoc data
with the anal visual i

Watch the video Watch the video

SAP A

Esistant Planning

Story design assistant Knowledge expert Planning and simulation

n of SAP Analy

Watch the video

Y

Products  Support  Learning  Community ~ Partners  About

Features Fea

~»

Generative X~

analytics and plannin

Statement of directio

Experience SAP Analytics Cloud



https://www.sap.com/products/technology-platform/cloud-analytics/features/generative-ai.html

SAP Business Al approach

Relevant. Reliable. Responsible.

Finance | Supply Chain | HR | Procurement | Marketing and Commerce | Sales and Services | IT

+ .,
© Joule

A copilot that truly understands your business

Embedded Al capabilities

Cloud ERP Human capital Spend management

Customer relationship
management

Business Technology
management

and business network Platform

Al Foundation (Generative Al Hub)

on Business Technology Platform

.

Al ecosystem partnerships and investments

¢ ANTHROP\C aws ® cohere < databricks

% DataRobot Google Cloud

B® Microsoft

Business Al White Paper

How SAP’s Generative Al Architecture Redefines Business Applications

27


https://d.dam.sap.com/a/11HRxdm/SAP%20Business%20AI%20Whitepaper.pdf?rc=10
https://blogs.sap.com/2023/12/20/how-saps-generative-ai-architecture-redefines-business-applications/




Planning & Analytics Adoption Remains a Challenge...

Getting the right insights at the Having a single vision of the End-users must fight their way
right moment is too long. truth requires careful crafting. to access information.

End-users are adapting to products, whereas products should adapt to end-
users.



... Generative Al is here to help!

It eases analytics creation, It accelerates the creation of It makes the overall product
understanding and consumption trusted insights. experience more fun.

100101101001110 é

SN I I 001010101101100
010101101




“We envision integrating

Generative Al

into every major workflow of SAP Analytics Cloud by the end of 2024

Matthias Kraemer

Senior Vice President, Head of SAP HANA Database
and Analytics — Planning and Analytics, SAP

e
[ —————

Assist all SAP Analytics Cloud end-users with Al
(Information Consumers, Power Users, Business Analysts, Planning Controllers)

Public Public Statement Of Direction This is the current state of planning and may be changed by SAP at any time. 32



https://www.sap.com/products/technology-platform/cloud-analytics/features/generative-ai.html?video=7ed3bf68-897e-0010-bca6-c68f7e60039b

Generative Al one-click away: Planning & Simulation Workflows

+

& master -planning -backup- 1. Master. canary.eu10.projectornca cloudisap) patjepe. himie)story 28)s 2)COE SBEOSIOCADASISEEDEBAF BT 5880520/t ode~edit

Sales Growth Strategy vs Target

026

Public This is the current state of planning and may be changed by SAP at any time. 34



Generative Al one-click away: Planning & Simulation Workflows

= SAP G Stories | Planning V3 f ®

File Edit Tools Display s < {}~ Y C N S Page_1 1/2 3
Global Sales Planning 2024 865.17 576.78
Al supported Planning Scenario f“" 57 ,‘143'05 create a plan scenario
. Expenses (4 2022
Version plan was created
Sales and Expense Sales and Expense
. @ s Expense |
(] satesiplan [Tie] e
865.17 C
set the version to plan
647.70 650.60
558,00 581.00 s%.78
P 865.17 Version is set to plan.
3%.00 347.33
plan
i) |
576.78
Sales by Product 2022 - 2024 sss Simulation A
@ (| Version :
Date ¥ (all) 2019 ’
at > 2019 > > > > > 2024 Sales
Version plan plan plan plan plan plan plan -
Product 2024
Cap 106.16 19.00 20.00 24.72 =
Hat 155.47 25.00 32.64 30.00 33.00 34.83 -
Jacket 58.00 0.0( 60.67 - Expenses
Pants 339.71 60.00 67.00 85.39 B
Sandals 60.18 65.00 85.39 Lol
Scarf 307.82 52.00 66.30 60.0! 66.60 62.92
Shirts 65.31 39.00 6.92 40.0( 54,00 85.39
Shoes 352.12 56.00 69.36 62.0C 76.0C 88.76 Quantity
Su 264.02 50.00 56.1( 45,00 629 - =
Sweaters 248.18 67.00 66.30 60.00 56.00 98.88 =
T-Shirt 470.98 60.00 90.78 34.0( 98.00 138.20 -
Trench Coat 131.56 23.00 24.48 20.00 27.00 37.08 -
= > | Q

oubi This is the current state of planning and may be changed by SAP at any time.
ublic



Addressing all business needs in one analytics platform
SAP Analytics Cloud

/

Analytics Catalog
Centralized portal

Mobile App
iOS and Android

.

We envision integrating generative Al into every major workflow of SAP Analytics Cloud by the end of 2024

Data Analyzer

Business
intelligence

Data exploration
Dashboards and visualizations
Enterprise reporting

Augmented
analytics

Conversational analytics
Automated analytics
Predictive analytics

Microsoft Office
integration

Enterprise planning

Planning and forecasting
Collaboration and workflows
Predictive planning

Platform services

Data connectivity
Data preparation

Data modeling

Content translation Scheduling
Lifecycle management Collaboration

Auditing and monitoring APIs and SDKs

36



just ask

= Search-driven analytics

= Technological foundation for
our GenAl integration

= GA: February 2024

Public

Joule as a Story Al Assistant

Create and refine stories using
a dedicated assistant.

Chat with the just ask feature in
stories.

Beta: March 2024
Planned GA: H2 2024

Fully Augmented by GenAl

= Augment all analytics & planning
workflows with Al with an always-
on analytics assistant experience

Add key SAP Analytics Cloud
workflows

= Additional workflows are
supported by GenAl (planning,
data analyzer, modeling...)

= Analyze data, design stories,
include JavaScript & CSS, model
and plan using natural language.

This is the current state of planning and may be changed by SAP at any time. 37






SAP Analytics Cloud Just Ask
Natural Language Query

Just Ask @ Atlantic (1) 4+  GrossMagin Over Timeby Locaton &) Q

Gross Margin by Time, Location E @allalla

& Atlantic

-@- Pittsburgh ®- Allentown ®- Philadelphia e- New York  -e- Syracuse  -®- Yonkers
-@- Columbus  -e- Akron

iM 3M 6M YTD 1Y Al

Public

CHALLENGE

= Information consumers have little to no experience with analytics
tools

= Information consumers access to insights is limited to existing
dashboards

= IT teams face challenges to keep up with growing business
demand for insights

SOLUTION

Generative Al for Information Consumers
= Empower Information consumers to get answers on their own
m Scale the use of analytics & fully leverage your data assets

= Analytics teams can focus on delivering strategic insights

39



SAP Analytics Cloud

Just Ask




SAP Analytics Cloud just ask

GA Scope — Planned Q1/ 2024 - 18. February 2024

= SAP Analytics Cloud Enterprise Edition

s Support for SAP Analytics Cloud Acquired Data Models : Classic Account Models and New Models
= Initial support of live SAP Datasphere models (Analytic Models & Analytical Datasets)

m Supported languages: English; Planned: German, Italian, French, Spanish

Public This is the current state of planning and may be changed by SAP at any time. 42



How Does Joule Work in SAP Analytics Cloud?

*
+ 4+
v Joule. Joule is the “brain” that understands the user ask and redirects.
Just Ask. Just Ask is a analytical engine, using specialized language models. Just Ask can return an
JUSt ASk Yy g g sSp guag y

chart and/or calculations to meet the end-user needs.

44




Generative Al one-click away: Joule in SAP Analytics Cloud

H < SAP [ swres| sacaiv A ®

File v Edit v Tools v  Display v 3v v C @ Av Overview

BestRun Juice

Squeeze the Day with Unbeatable Flavor! * J $94.9 m $320.8 m Hello Jason Yang! How can | help you today?

The dashboard analyzes BestRun Juice Company's data, driving
strategic decisions for business growth.

You might be interested in

Discount by Category
Gross margin by Category

Product Performance Discount on Date

Gross margin of Date

Discount on Location

Gross Margin per Product Quantity sold per Product Discount per Product Gross margin in Location

Discount on Product

- Gross margin in Product
Alcohol Y Alcohol Y 90 Alcohol Y 3 Discount by Sales manager

Gross margin in Sales manager

-
Garbonated Drinks 52 Carbonated Drinks 48.60 Carbonated Drinks

Discount on Location

Juices Juices . Juices 22213 Discount by Location

Los Angeles
San Francisco

N - . 2| San Diego
Others Ji§ i Others I |22 Others jfy |1 sacramento

San Jose
Oakland
Santa Barbara
Beverly Hills
Reno
Henderson
Carson City
Las Vegas

Pordand
Orange with pulp

Lemonade

Apple Cider
Watermelon Juice
Pomegranate
Pineapple Juice
Orande na pulp
Mango Juick
Strawberry Juice
Apple Juice

Carbonated Drinks Diet Coke
Fanta

Juices

Orange Crush
B ~icohol Root Beer k2 quedfion
epsi -

Others £oa-Cola

Public This is the current state of planning and may be changed by SAP at any time. 45
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Generative Al one-click away: Joule in SAP Analytics Cloud

7 SACAI - Stories - SAP Analytics ¢ X +

SAC Bookmarks &7 SAC-Al

SACAI v ¢

File v  Edit v  Tools v  Display v v Vv C & W-v

BestRun Juice ’

The dashboard analyzes BestRun Juice Company's data, driving
strategic decisions for business growth.

Product Performance

Gross Margin per Product

in Million USD

Alcohol I

Carbonated Drinks i
Juices _l:-

1380
59%

Others i

Overview 1/1

Squeeze the Day with Unbeatable Flavor! "‘J $94.9 m (

< C A Notsecure | story-assistant-01.orcastarkiller.canary.eu0.projectorca.cloud/sap/fpa/ui/app.html#/story28&/s2/B9801F07FAC23E55FF379840B5C33F7A/?mode=view Q » v 0O

K2
P

GrossMargin - YTD (USD) Rev

Quantity sold per Product

Alcohol Y 57.90
Carbonated Drinks i 48.60
Juices }F 95.59

Others W22

Juices

Carbonated Drinks

Alcohol
Others.

$320.8 m (

nue - YTD (USD)

% Edit [V

) 77.1 m (+12.9%)

Quantity - YTD

Discount per Product

in Million USD

Alcohol Y 52.31
Carbonated Drinks ﬁ 26.89
Juices jr 22213

Others 4 [re0

—
|I’ Orange with pulp

— Lemonade
Apple Cider

—— Watermelon Juice

—— Pomegranate
Rineappie Juice
Orange na pulp

lanao Juice

Strawberey Juice
AppleJuice

10 Diet Coke

wem Fanta

== Orange Crush

=== RoOt Beer

- Pepsi
Coca-Cola
aniite

This is the current state of planning and may be changed by SAP at any time.
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Composble Analytics & Al: PowerPoint Demo

PowerPoint  SAC Office Suite - Saved v L Search (Option + Q)

File Home Insert Draw Design Transitions Animations Slide Show Review View Help {J Comments v Catchup | | & Present | v || ¢ Editing v

9 ﬁ’j X cut X tlj 5 Reuse Slides : [—C') EL]EJ e, o EQJ} @ :73 sazg

[ Coy Layout v
Paste 3 Copy Delete New w B X X P Shapes Arrange b Replace = Sensitivity = Dictate = Designer | SAP Analytics | Templafy
v slidev @) Duplicate Slide v v (D) Duplicate 2 v o Cloud

Undo Clipboard Delete Slides Drawing Editing Sensitiviy | Dictate | Designer | SAP Analytics Cloud | Templafy

; : 2 3 : . SAP Analytics Cloud

* J[Jé ,gwk-é! 1 Pexplore O Recent
— Operating Profit Analysis " Widgets - Widget Panl

All Expenses

CEUTIN. 186.56Million

Paste widget as image
Link Widget

Add to favorites

©2022 SAP SE oran SAP M company. A IgAS eserved | INTERNAL

Slide 30f4  English (U.S.) Give Feedback to Microsoft = Notes [E] 88

Public This is the current state of planning and may be changed by SAP at any time. 47



i3t PowerPoint SAC Office Suite - Saved v L Search (Option + Q)

Y
File Home Insert Draw Design Transitions Animations Slide Show Review View Help [J Comments A+ Catch up = present | v VZa Editing v | % 4%
<n X Cut == [ Reuse Slides r‘ Cm [ S /%
[ ; : . ; Q 7 i ISAP4
=) LI:] e >< @ & Layout — : - = O B £ Find > @ /nj e
(<] ayout ¥
Paste B2 Delete New % B I ¢ = = = q Shapes Arrange &, Replace | Sensitivity | Dictate = Designer SAP Analytics Templafy
v Slide v Duplicate Slide v v [ Duplicate A S - Cloud
Undo Clipboard Delete Slides t J Drawing Editing Sensitivity Dictate Designer SAP Analytics Cloud Templafy "/
6 5 4 3 2 1 0 1 2 3 4 5 6

SAP Analytics Cloud X

Yearly Financial Report

P Explore (® Recent

Widgets > Widget Panel

All Expenses

L]

3 —_
Operatng Proft Anlysa Operating Profit =ag"
—_— 186.56Million
Al er
5
4
Thank you.
s % ’ > Paste widget as image l
‘ > Link Widget l
’ > Add to favorites ‘

© 2022 SAP SE or an SAP afMiiate company. All nights reserved. | INTERNAL 3

— % &

Slide 30f4  English (U.S.) Give Feedback to Microsoft = Notes [E aa 5l 4 + 87% &



Al one click away / Generate Insights

" Stones - SAP Analy

— C 0O # app-design-pm.eu10.sapanalyt

[ shangha Dashboard 0 0-OEMLlist.. ® LocalSAC ™ Story2 SACCF  #» Story2 Demo demo . B loca R C

e. explore. and monitor your data. AGd charts, tables

Add-Ons

Recent Files (25)

Public This is the current state of planning and may be changed by SAP at any time. 49



® Stories - SAP Analytics Cloud X +

& C {Y @& app-design-pm.eul0.sapanalytics.cloud Q © W $ B

[ Shanghai Dashboard = Story2.0 = Story 2.0 - OEM List.. ® Local SAC = Story2 SACCF @ Story2 Demo CF % Demo-co-tl ® Dev Health Dashbo... [} Local [l CanarySystems [l Wiki [l Reports

— < SAP @ stories Q 9 L
1o}
Welcome to Stories
- Create a story to visualize, summarize, explore, and monitor your data. Add charts, tables, text, and other objects, and share your findings with your team. Learn More
I m Stories Bookmarks Custom Widgets Widget Add-Ons
v &
Create New
G
&
% R r Ca G From mart D
Templates
] = ™ — — e G ou ) | =
g B i
P LT1 Salesforce Template Jie DKOM Res Jie_SAP_IBCS_S P SAP_FIORI_Template_M SAP_FIORI_T: ate_P SAP_FIORI_Tem B SAP_IBCS_S :
Ty Show More
oe Recent Files (25) Search In: Recent Files Q
“
3 Name Description Created By Created On Changed By Changed On
3 CustomWidget_Analytic_Insights1 JSHI Aug 10, 2023 16:58:30 JSHI Aug 10, 2023 16:58:30
- My Files / Public / JoveShi
g GJ image_bug JSHI Aug 10, 2023 16:59:43 JSHI Aug 10, 2023 17:24:25
8 My Files / Publi emp
4 —
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Customer Voice

“ At Hilti, we recognize the immense power of
Generative Al, and we're thrilled to collaborate
with SAP in harnessing this technology to
create a future where analytics and data- m
driven insights drive more business outcomes
and help Hilti to transform. , ““ e are excited to collaborate with SAP on
our journey to transform data and analytics at
Shell, with a vision of using advanced digital
technologies, particularly Al and machine
learning, to build a future that aims to unlock

the true potential from data and help our
businesses get actionable insights. -

Mateusz Mikulski, Lead Solutions Architect, Information
Management, Hilti Group

“ As we delve into the realm of Generative Al
applied to data and analytics, Freudenberg is
thrilled to partner with SAP in paving the way Madhur Raj, IT Product Line Manager - Finance, Tax &

for groundbreaking advancements in SAP VN FREUDENBERG Functions, Shell

Analytics Cloud for transforming data analysis INNOVATING TOGETHER
and decision-making at Freudenberg. -

Andreas Hass, Head of Corporate Data Platform,
Freudenberg & Co

r@ctsltechnoquv—platform/cloud-analvtics/features/qenerative-ai.html. '

-

https://www.sap.com/p



https://www.sap.com/products/technology-platform/cloud-analytics/features/generative-ai.html

What about video data
stories as part of
next evolution of
data storytelling in

enterprise analytics
with SAP?



Video Data Stories - A new way to reach the end users
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Thank You

Claudia Quilitz Jlirgen Bauer

Solution Architect Planning & Analytics, Head of BTP Customer Advisory,
Westernacher Consulting Analytics & Planning GERMANY

Join me on LinkedIn!





